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GOALS OF TYPOGRAPHIC DESIGN
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DESIGN PRINCIPLES FOR TYPOGRAPHY
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TYPOGRAPHY AND LEGIBILITY
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LEGIBILITY AND BODY TEXT SIZE
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LEGIBILITY AND SPACING
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LEGIBILITY AND 

ALIGNMENT

• LEFT-ALIGNED TEXT IS MOST

LEGIBLE, BECAUSE SPACING

BETWEEN WORDS IS UNIFORM.

• JUSTIFIED TEXT IS ALSO

LEGIBLE, THOUGH LESS SO

WITH SHORTER LINE LENGTHS

BECAUSE IT TENDS TO CREATE

UNEVEN SPACES BETWEEN

WORDS.
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• CENTER-ALIGNED AND

RIGHT-ALIGNED TEXT IS

GENERALLY HARDER TO

READ, BECAUSE YOUR

READERS’ EYES ARE USED

TO FOLLOWING TEXT

FROM LEFT

TO RIGHT
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LEGIBILITY AND ALIGNMENT
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FONT FAMILIES AND AUDIENCE

• EACH FONT FAMILY HAS A DIFFERENT “PERSONALITY.” 

• USE DIFFERENT FONT FAMILIES TO EVOKE TONE AND MOOD. 

• AN ADVERTISEMENT FOR A SCHOOL, FOR EXAMPLE, MIGHT USE AN

“ELEGANT” FONT SUCH AS

• AN ADVERTISEMENT FOR A FINANCIAL FIRM, ON THE OTHER HAND, MIGHT

USE A MORE “MODERN” FONT SUCH AS
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FONT FAMILIES FOR HEADINGS

• FOR BODY TEXT, YOU MAY WANT TO USE SOMETHING

FAIRLY CONVENTIONAL AND LEGIBLE.

• FOR HEADINGS, CONSIDER AUDIENCE: TEENAGERS

RESPOND TO DIFFERENT FONTS THAN BUSINESSPEOPLE OR

ACADEMICS.

• CHOOSE FONT FAMILIES THAT SUPPORT YOUR SUBJECT

MATTER, OR DELIBERATELY USE A CONTRASTING FONT TO

CREATE INTEREST.
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SIMILARITY AND ALIGNMENT

• ALIGNED TEXT CREATES A LINE IN YOUR

DESIGN; SUCH LINES HELP READERS DRAW

CONNECTIONS BETWEEN DIFFERENT PARTS

OF A DOCUMENT.
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UNIFORMITY AND FONT FAMILIES

• TO MAINTAIN OVERALL UNIFORMITY, LIMIT THE

NUMBER OF DIFFERENT FONT FAMILIES PER PAGE

TO ONE OR TWO.

• USE THE SAME FONT FOR HEADINGS AND BODY

TEXT TO PRODUCE A UNIFORM LOOK; THIS IS

KNOWN AS CONCORDANCE.
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CONTRAST AND FONT FAMILIES

• USING THE SAME FONT FAMILY THROUGHOUT

CREATES UNIFORMITY BUT MAY MAKE DOCUMENTS

SEEM “FLAT” OR UNINTERESTING.

• YOU CAN ADD INTEREST BY CONTRASTING THE

DISPLAY TYPE AND BODY TYPE.
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CONTRAST AND FONT FAMILIES

• TO CREATE

CONTRAST, YOU

COULD USE TWO

FONT FAMILIES, ONE

SERIF AND ONE

SANS SERIF.
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Heading is set in 
Impact—a sans 
serif font

Subheading is 
set in Georgia—a 
serif font
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CONFLICT AND FONT FAMILIES

• TO AVOID

CONFLICT, MANY

DESIGNERS AVOID

USING TWO FONT

FAMILIES OF THE

SAME VARIETY, 
SUCH AS TWO

SERIF FONTS.
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Heading is set in 
Palatino—a serif 
font

Subheading is 
set in Georgia—
also a serif font
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CONTRAST AND TRACKING

• TRACKING REFERS TO THE

SPACE BETWEEN ALL OF

THE LETTERS IN A LINE.

• FONT FAMILIES HAVE

BUILT-IN TRACKING THAT

WORKS WELL FOR BODY

TEXT.

• FOR HEADINGS, YOU

CAN CHANGE TRACKING

TO CREATE CONTRAST.
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Heading is set 
with wide 
tracking
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CONTRAST AND BASELINE SHIFT

• DESIGNERS SHIFT BASELINE TO CREATE INTEREST:
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Dropping the first 
letter adds a playful 
look.

Moving other letters 
around creates a 
“jittery” effect.
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HIERARCHY AND TYPOGRAPHY

• USE TYPOGRAPHY TO GUIDE READERS THROUGH

THE LEVELS OF YOUR DOCUMENT.

• USE DIFFERENT HEADINGS BY CHANGING FONT

FAMILY, FONT TYPE, FONT SIZE, FONT COLOR.

• TO PROMOTE UNIFORMITY AND HELP YOUR

AUDIENCES NAVIGATE, KEEP TYPOGRAPHIC

CHOICES CONSISTENT FOR EACH SUBSECTION

THROUGHOUT THE DOCUMENT.
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HIERARCHY AND TYPOGRAPHY

• HIERARCHY HELPS YOUR AUDIENCE DISTINGUISH BETWEEN LEVELS OF INFORMATION, SUCH

AS HEADINGS VERSUS BODY TEXT.

• MANY DOCUMENTS ARE DIVIDED INTO HIERARCHICAL SECTIONS:

MAIN TITLE

SECTION

SUBSECTION

OR

BOOK

CHAPTER

SUBHEADING

SUB-SUBHEADING
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EXAMPLE OF HIERARCHY
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These headings look the same 
because they express the same 
level of hierarchy

Different levels use different font 
sizes, font families, font colors, and 
leading.

Top-level headings can use 
unconventional fonts
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SUMMARY

• TYPOGRAPHY CAN PLAY A KEY ROLE IN DESIGN.

• GOOD TYPOGRAPHY STARTS WITH FONT FAMILY; CHOOSE THESE TO MEET YOUR

DESIGN GOALS, BUT KEEP THEM LIMITED.

• USE TEXT ALIGNMENT TO CREATE RELATIONSHIPS BETWEEN DIFFERENT KINDS OF

INFORMATION.

• CREATE CONTRAST BY USING A SERIF FONT FOR HEADINGS AND A SANS SERIF

FONT FOR BODY TEXT (OR VICE VERSA). YOU CAN ALSO USE ITALICS, BOLD, 

TRACKING, OR COLOR TO CREATE CONTRAST.

• USE CONTRAST TO INDICATE HIERARCHY.
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